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MASSIVE BLACKOUT PROVIDES TERR IF IC 
PUBL IC ITY  OPPORTUNITY FOR CL IENT

The massive blackout that struck Ontario and the northeastern U.S. on August 14,
2003 provided an excellent opportunity to promote to the media the “100% uptime
guarantee” and connection to the internet promised by client Peer 1 Network to its
customers.

Learning that a leading daily newspaper had made emergency use of Peer 1’s 
Toronto facility, located in the same downtown building, the story was brought 
to the attention of the paper’s technology reporter. The reporter after investigation
wrote a flattering account of Peer 1’s vital contribution in ensuring continued 
production of the paper during the power outage; the article appeared on the cover
page of the business section of the Saturday edition, circulation 550,000 copies.

The client story was then pitched and included the following Monday by Web Host
News, a leading industry web-based information portal, in its account of how well
communication companies fared during the blackout.

TORONTO STAR
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COVER STORY IN CANADA’S 
NUMBER ONE TRADE MAGAZINE

Learning that a telecommunications customer of client Peer 1 Network was using
its guaranteed “uptime” Internet connection to provide leading edge “Voice over
Internet Protocol” (VoIP) services to cable companies, the story, technology and
roles of interested parties were encapsulated in a “Bottom Line” oriented pitch to
Canada’s only trade publication for the cable industry, Cablecaster Magazine.

The result was extensive quoting of Peer 1’s CEO – even though reference to
infrastructure providers is regularly deleted during a final editorial review – in the
cover story of the publication’s September 2003 issue.

CABLECASTER
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SUPPORT ING THE CL IENT SALES EFFORT 
IN NEW MARKET SEGMENT

Launching Cycore’s interactive 3D software into the U.S. retail market
Cycore wanted its PR campaign to directly support the company sales effort. 
The retail sector was a key target market for the company.

Researching U.S. retail associations and their publications, RICK HALL PR noted
the magazine of the National Retail Federation, Stores, had an evident interest in 
technology. A pitch involving Cycore’s technology and latest customer reference
led to a two-page, information-packed article on the client, its technology and 
end user benefits.

STORES,  U.S .  NAT IONAL RETAI L  FEDERAT ION PUBL ICAT ION  
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AT I  COFOUNDER GETS 
BUS INESS WEEK PROFI LE

In the wake of KY Ho, founder of ATI Technologies, winning the “Entrepreneur
of the Year” award, Joe Weber, Canadian bureau chief of Business Week, was
interested in pitching a profile story about KY to the magazine's editors in NYC.

Working with Joe and his questions, Rick Hall provided information that created 
a compelling portrait about Ho’s career, his decision to emigrate to Canada from
mainland China, and the growth of ATI. To provide this information, Rick Hall
interviewed a number of senior executives in the company, including the other
founding partners, and Ho’s curent and former colleagues and associates in Europe,
America and the Far East.

BUSINESS WEEK



Thank you for taking the time to view this media relations e-portfolio.

For further information, or if you would like to view a complete corporate 
communications, media relations, analyst relations, strategic planning, 
event planning, corporate sponsorship portfolio, please contact 
Rick Hall at info@rickhallpr.com

Click here to visit our website: www.rickhallpr.com

RICK HALL PR Inc.
58 Aberdeen Avenue
Toronto, Ontario
M4X 1A2

Telephone 416.967.0751
Faxsimile 416.929.2837
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