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HOW TO DO THIS?  

On a regular basis, your organization needs to provide industry news–either about
the organization, your industry or on general issues and trends.

Place into industry context, any relevant news coverage from the general press 
or scanned from coverage of business media. 

Be aware of emerging issues and ensure spokesperson availability, proactively 
offering your support as a resource to the media. 

Secure the participation of senior organization or “thought” leaders in direct approaches
to the media, offering interviewee opportunities, story ideas and profile pieces. 

In organizations and sectors where offering spokespersons is not applicable, take 
on a role that you can play, such as providing background data. A lack of media
engagement can cause your organization to be characterized by media as being
secretive and acting suspiciously — rightly or wrongly.

In sum:  Build long-term media relationships to ensure your organization is the
“go-to” source for your industry or sector!
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SPECIAL  REPORTS:
AN IN -DEPTH OPPORTUNITY!

Most trade journals also publish “special reports” or other editions that will provide
a more detailed examination of the issues important to the profession or industry.
These can be an excellent opportunity to highlight the achievements of your 
association, individual members or company. 
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RULES FOR SUCCESS ARE

Know what’s new or interesting in your industry, and what the association 
membership is doing! 

Be in contact with journalists and editors, to find out what topics may interest them.

“Package” and pitch the story – have a unique story angle, facts and figures, along
with impressive – and credible – interviewees lined up and ready to speak. 
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Follow through on the story with editorial staff, to be sure all runs smoothly, 
interviewees “give a good interview”, and the pitch survives all editorial hurdles –
and cuts – to make it to print. 

Once the story appears, conduct a quality control follow up with each editorial
staff member involved – to identify improvements for next time, and to further
cement relationships.

As an example, during the last calendar quarter, individual members of CMA
Ontario contributed to, or were featured in, every Focus issue published by 
The Bottom Line. 



Thank you for taking the time to view this media relations e-portfolio.

For further information, or if you would like to view a complete corporate 
communications, media relations, analyst relations, strategic planning, 
event planning, corporate sponsorship portfolio, please contact 
Rick Hall at info@rickhallpr.com

Click here to visit our website: www.rickhallpr.com

RICK HALL PR Inc.
58 Aberdeen Avenue
Toronto, Ontario
M4X 1A2

Telephone 416.967.0751
Faxsimile 416.929.2837
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